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Strategic Branding, 

Positioning & PR on All 

Markets: brand-book, 

website, intro materials 

and business publications 

in the regions of presence 

languages  

Branding, 

Positioning & PR 

01 Establishing Strategic 

Partnerships with the 

leading  innovation bodies 

Strategic 

Partnerships 

02 
Organizing events around 

the world, both to attract 

new technologies and to 

promote existing products. 

Сreation of the TV 

channel, creation of the 

Programming School for 

Teenagers, the creation of 

the Online Educational 

Center 

Events, Conference, 

Distribution 
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Edge Computing, Future Network Operating System, Quantum Computing 

Future Network Computing 
01 

02 

03 

04 

05 

Brain-computer Hybrid Intelligence and Brain-like intelligence, Novel Intelligent 
Computing, Automatic Unmanned Systems, Intelligent Control and Decision-
making 

Generalized Artificial Intelligence 

Big Data, Communication Networks and Sensing, Mixed Reality, Perception, 
Social TV Network, Internet TV Infrastructure Projects, Content Delivery 
Network 

Barrier-free Perception and Interconnection 

Network Security, Security of Cloud Computing and Data, Deep Security of 
Industrial Control System, Security of Internet of Things, Security of Privacy and 
System 

Ubiquitous Information Security 

Personalized Design and Manufacturing, Novel Robots, 3D Printing, Intelligent 
Equipment for Engineer Operations 

Intelligent Manufacturing and Robots 
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Cloud Security, IoT Security, 

Military-Grade Solutions for 

Civilian Markets 

AI Semiconductor 

Industry 

New-generation of tailor-made chips 

for AI applications 

Cyber Security 
Digital 

Healthcare 

Healthcare Tools, Predictive 

Diagnostics, Telemedicine, Medical 

Devices, Wellness Solutions 

Future 

Computing 

Quantum Computing, Next-Generation 

Operating Systems, Edge Computing, 

Cognitive Computing 

Human-Computer 

Interaction 

Computer Vision, NLP, Voice 

Recognition, Brain-Computer 

Interfaces, AR/VR/MR 

Smart Cities 

Command & Control Centers, 

AI Monitoring Solutions, 

Public Transportation 

Solutions 

Smart 

Transportation 

Autonomous Vehicles, 

Electric Vehicles, 

Smart Transportation 

Infrastructure 

Retail 2.0 

Online/Offline convergence, 

New shopping experience, 

Smart Warehouse solutions 

Robotics 

New type of Robots, Sensors, 

Intelligent Manufacturing, Industry 4.0,  

3D Printing 
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Startup Scouting in Israel 

Organization of a road-

show of Israeli startups 

and scientists in China 

Q2-2019 Q3-2019 Q4-2019 Q1-2020 

Establishing negotiations 

with the leading Israeli 

Universities 

Organization of the visit to 

Israel 

Preparation for the 

promotion of solutions in 

Israel 

*planned Roadmap for Israel 
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We propose to organize direct negotiations with the C-

level executives of leading Israeli universities on strategic 

cooperation. 

Universities: Tel Aviv University, The Hebrew University of 

Jerusalem, Ben-Gurion University of the Negev, Bar-Ilan 

University, Ariel University 

Step ONE 
1 

Step TWO 
2 

Startup Industry Market Research and 

Scouting in Israel 

Technology 

Transfer, 

Licensing, 

Joint Ventures 

Investments 

and/or M&A 

Step ONE 
1 

Step TWO 
2 

Establishing negotiations with the leading 

Israeli universities 

Establishing 

a joint 

university in 

China 

Establishing a 

laboratory at 

the Israeli 

university 

We offer an opportunity to get a direct access to the entire 

Israeli startup ecosystem through its continuous 

monitoring,  scouting and screening  for technologies and 

solutions that are relevant. 

Step ONE 
1 

Step TWO 
2 

Organization of a road-show of Israeli 

startups and scientists in China 

Preparation 

for technology 

and strategic 

partnerships 

Screening of 

cutting-edge 

technologies 

Organization includes full planning of the program from 

Israeli side, attracting all the Israeli speakers, organization 

of face-to-face meetings, assistance in negotiations, 

developing promotion strategy on Israeli market. 

Step ONE 
1 

Step TWO 
2 

Organization of the visit to Israel 

Direct 

negotiations 

with potential 

partners 

Israeli Market 

Overview 

Organization includes full planning of the program, 

organization of meetings, assistance in negotiations, full 

control of all service providers (accommodation, logistics, 

etc.) 

Step ONE 
1 

Step TWO 
2 

Preparation for the promotion of solutions in Israel 

Comprehensive market 

research on the go-to-

market strategy for 

Deep Blue 

solutions/products in 

Israel 

Initial branding, 

positioning 

We propose to analyze in detail the Israeli market 

readiness for consumption of products and solutions. The 

next step is to promote brand in Israel, in order to begin 

preparations for the introduction of products to the 

market. 
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Israel – Top Exits 2017 
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